
STRENGTH FINDER
LANDSCAPE SWOT

The BETTER PATH™

LoOK INTO THE FUTURE AND IMAGINE BETTER

CLIENT COMPASS (What do they say you do well?)

CAREER COCOON
What are you doing now?

What do you have to stop doing to get there? 

What do you need to do more of to be happy?)

BUTTERFLY (what will I look like when I arrive?)

Company: __________________________________________

UNUSED TALENTS

DIFFERENTIATION
• What niche(s) will I serve?  

• What problems will I solve?

• What Products and Services Will I Offer

• How Will I Attract Good Prospects

WISHLIST (what knowledge do i need?)

ARMY (who will be in my Winner's Circle?)
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DISC PROFILE
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Threats (External)
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MYERS BRIGGS

D___%   I___%
S___%   C__% 
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Company: _____________________________________________

Scoring Key Completed                           Worked On But Not Finished                  No Substantial Progress                   Deleted
(Key for handwritten only.) 

THE BETTER PATH™

3 Year Date: ___________________

Measured Progress

What Has Changed (Top 3-5)
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1 Year Date: ___________________

Measured Progress

What Has to Happen (Top 3-5)
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  1st Quarter Bites  |  (Top 3-5)
  Measurables
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  2nd Quarter Bites  |  (Top 3-5)
  Measurables
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  3rd Quarter Bites  |  (Top 3-5)
  Measurables

______________________________________

______________________________________

______________________________________

______________________________________

______________________________________

______________________________________

1

2

3

4

5

  4th Quarter Bites  |  (Top 3-5)
  Measurables
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EATING THE ELEPHANT - ONE BITE AT A TIME
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